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Introduction

Our visual identity is based on a logo 
that reflects our brand. Our brand em-
bodies friendship, exchange and soli-
darity. All this is then represented 
through our logo, our social networks, 
our posters. We then created a real 
brand image that users can identify 
with. The choice of our colors, our 
symbol or even our typography is ex-
plained in this graphic charter. It then 
allows us to better understand and 
analyze the entire visual aspect. So our 
visual identity is really important be-
cause it is about the image that the 
brand conveys to users. Our graphic 
choices are therefore essential in this 
perspective of seducing our users and 
that they end up adopting our visual 
identity.
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The logo of our application 
embodies the values of solida-
rity and mutual aid. So our am-
bition was to continue this mo-
mentum with a logo that ex-
presses its values. The choice 
of yellow and blue colours 
comes from this desire to re-
present solidarity despite the differences. So focus on what the 
other can bring us no matter what they are. It is a platform that 
will allow the exchange of knowledge and for this we wanted to 
symbolize it.  
 
This notion of union is then represented by these two magnets 
that come to make the link between the two universes.
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These two colors are then 
placed as an opposition each 
in front of each other and so-
metimes even on the same 
side to give this impression of 
complementarity. It is then un-
derstandable that each 
person present in the platform 
needs the other to move 
forward. 

Meetline is written in two distinct parts because of its color but 
also by its font. One part is thinner and the other is fatter to further 
mark this difference between our users. At the same time, we 
created this logo by mixing two words: meet and online. Two 
words that explicitly express the ambition of this social network. 
The meeting between people is then clearly illustrated in our 
logo, because of its typography as well as its symbol.



Apparence of the site
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Appearance of the site #1
 
We chose colors for our website that refer to our visual identity: yellow and blue. These two colours 
recall a form of unity and solidarity. The colours are complementary and convey a feeling of joy.
So we created two communication media: a website and a mobile adaptation.
For our website, the creation was organized around the user experience. We wanted our site to 
be accessible to anyone in the simplest way. This being to facilitate the exploration of the site and 
keep users as long as they can.



Appearance of the site #2

So we made models to better organize the work with the developers.  The models have therefore 
been divided into each page visible on our website.
The home page is the first impression, it must be clear, attractive and intuitive. This is the way to 
convince a user to sign up and join the community. So we have done everything we can in the 
presentation of our pages to meet this function. 
Our pages are clear and the navigation between the pages is consistent. We then thought about 
the positioning of the different profiles, places of exchange, places of connection to create a 
unique platform with the aim of bringing people together.



Appearance of the site #3

In order to make users spend more time on our website we decided to put user posts and their 
content as the main interest on the website. Every time they scroll down the page users will have 
more posts related to their interests making them stay longer on our platform and be active while 
making new friends and building communities.



Brand identity on the social media
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Brand identity on the 
social media

For our communication cam-
paign, we want to be as close 
as possible to our followers. 
Our instagram then respects 
our graphic charter the colors 
and tones of our visual identity.

We have created different stories to differentiate each of the 
answers or information that the user might want.

Our visual identity must be attractive to attract as many people 
as possible to our application. The role of creating an identity is 
important to cultivate the curiosity and involvement of our fol-
lowers. We then have to use striking graphics to keep our visual 
image in memory of our users.



We can clearly see here that 
the colors are respected for all 
of our publications and his sto-
ries remain in the same gra-
phic universe. We can also 
keep this spirit of complemen-
tarity with squares in the cir-
cles.
So we made posters for our campaign on our social networks. His 
posters are the same as our color code. We have chosen to use 
geometric shapes in our publications to give a modern effect. 
The essential information is well highlighted by putting the impor-
tant words highlighted by different colors. We want to bring our 
modern touch, with a visual identity that is trendy and fulfilled the 
codes of the current era.



Graphics included in the video tutorial
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Regarding the logo animations as 
well as the promotional videos for our 
brand, we have chosen something 
visually simple and which neverthe-
less gives a professional image to the 
project. Indeed, the fact of anima-
ting each letter independently of 
each other shows the logo as if each 
of its letters were being built progres-
sively. The same goes for the chain 
symbol below where the 2 colors too 
overlap to illustrate the contact that is 
created between the users of the 
platform.
This rather simplistic progressive ani-
mation is easily readable. This is also 
what will catch the eye of the cus-
tomer and mark it since after 
watching it form, the logo will be the 
object of the user's attention.



This simplicity is also taking a big part in the 
video presentation of the platform. Indeed, 
the motion design of each sequence of the 
video is simplistic and uncluttered. Geome-
tric shapes as well as basic symbols in the 
colors of the project are visible throughout 
the video. This is of course intended so that 

the information is readable and marks 
consumers.

The video is also punctuated by music with 
a lot of percussion that gives a certain dy-

namism to each image and so that the 
viewer is drawn into the vibe of the project. 
Text animations evoking platform slogans 
are the main basis of the video and basi-

cally serve to make the viewer understand 
that MeetLine is an application open to 

everyone, regardless of the user's profile.
Finally, animations such as buttons that 
lean, cables that plug in or even tactile 
slips are present throughout the video in 

order to recall the interactivity that the user 
has with the interface of the platform.



Communication poster and flyers

meetline



The brochure helps attract visitors in a more direct way. By distribu-
ting them directly to the passer-by or even in mailboxes. This traditio-
nal marketing strategy allows us to offer our services to all au-
diences. Thanks to this strategy, we can attract a whole new au-
dience that does not use social media frequently. Our role here is 
therefore to attract them to put a foothold in the online world be-
cause its people find an interest in joining this community. They in 
turn want to share, discover, meet. Our challenge then is to 
convince a larger car target that this platform is intended for all au-
diences.



We have therefore, in parallel with our online strategy, set up a direct 
consumer strategy. For example, on our brochure, the user can find 
a QR code with the site directly linked to facilitate action and visit our 
site.
This communication is not negligible and we must use all relevant 
communication strategies to publicize our project and the interest it 
constitutes.
We also create flyers that are in line with our colors. We then have 
the ambition to promote our brand through more posters and visties 
cards that are still progressing to launch our product as it should.





So through all these visuals, we try to find a 
place for ourselves in the world of social 

networks. Our visual identity fits perfectly with 
our ambitions and what we want to convey to 

our users: a feeling of sharing. All these aspects 
are then visible on our communication media 

and even in our visual identity. All of our visuals 
respect the same spirit which follows the gra-

phic charter. Our brand image is therefore 
concrete and precise. This then allows meetline 
to establish itself as a potential adversary in this 

competitive market.
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